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Role of Web-based Applications in E-commerce Transaction
Introduction
Web-based application refers to any program which can be accessible over a network connection using HTTP. In many cases, the web-based application runs inside a web browser. However, a web-based application is also a client base where a client downloads a small part of the program to use in a desktop. In such a case, the client can do the processing using the network on an external server. The other term which can be used to describe web-based applications is web apps. Many users have ended up confusing the different words with web-based applications. For instance, terms like internet-based and cloud-base are usually confused with web-based applications. This term can be differentiated with web-based applications since they incorporate all the forms which communicate with the user via HTTP. Some of this application include online calculators and more complex applications such as spreadsheet applications and word processors. The paper is set to examine the role of web-based applications in E-commerce applications.
The objective of the Study
To Identify the role of web-based in the e-commerce transaction 
To identify the unique feature of web-based applications that improve its position in e-commerce 
To identify some of the pros and cons of e-commerce.
To identify some of the challenges which faced in while carrying out e-commerce business 


Research Methodology
The research is based on secondary data from various journal, newspaper and internet. The study is quantitative and exceptional.
Literature Review
E-commerce started back in the year 1960s, but it became a core feature in many organizations when its functions were incorporated in the online platform. Through the use of the internet, the business organizations were in the position of increasing its interactions with its customers since more services were made accessible (Kowalski & Penkler,2014). According to Laudon, E-commerce is a revolution and a turning point for many businesses that want to forge ahead and to be in line with future expectation. Laudon discussed how e-commerce had become one of the fundamental components in business strategy and one of the most active catalysts of economic growth. Many types of research have been conducted in order to establish the role of web-based applications in facilitating the progress of E-commerce, which is seen as an online platform. The study has found how the web-based application has enabled the business to develop and be in a position to achieve its objective much quicker (Frankwick, & Ramirez,2016). The researcher has examined how web-based applications help to target more clientele and customers at a time. Many businesses have been able to create their web applications where they can advertise their products to be able to meet their demands.
According to research, the internet and e-commerce are one of the major committed in a developed country. To establish a remarkable accomplishment and be able to make an ideal benefit, it is essential to incorporate the aspect of internet and e-commerce as a perfect purpose for the business. Another research compared the role of e-commerce and traditional marketing, and it has been found that both types of marketing are present in many towns, but one of the most cost-effective marketing is online marketing. According to this research, e-commerce gives an interactive advertisement using websites such as social networking site, banner ads, and video marketing. On the other hand, traditional marketing ensures contact from one side; for example, broadcast media (Frankwick & Ramirez, 2016). Moreover, the research found that e-commerce is less expensive compared to traditional marketing, which is more costly. E-Commerce also can reach the maximum people, while conventional marketing reaches only limited people.
Looking at the perspective of customers, Laudon, discussed that many customers prefer e-commerce as the method of shopping since they saw it as a mean of purchasing goods from the store where they can feel free to order anything they like. Also, they feel more convenient to shop at online shopping since it saves time and energy. In the case of online shopping, which has been integrated with web-based applications, decisions can be easily made while seating at home. The research also shows that online shopping has a higher probability of meeting the needs of the consumer.
Various Types of E-Commerce
Electron media are categorized in different ways which include business to business, business to the consumer, which is conducted by general people like catalog who tends to utilize shopping software. Another type is consumer to consumer who is done between different customers. Other forms include government to government and government to its citizens. 
Unique Feature of web-based Applications that Enhance its role in E-commerce 
Electronic media also are known as e-commerce denotes to the usage of an electrical platform in carrying out profitable connections. It incorporates sales of goods using the internet platform-commerce has a full application in the world of business which includes online marketing, finance, online booking, manufacturing, online publishing, retail and wholesale and online auction. It is essential to examine the advantage of using web-based applications for business.
Web-based Apps are Cross-platform and Universally Accessible 
Unlike the earlier usage of desktop software, web-based applications can be access in any place and at any time. The forms only require internet connections, and therefore, a business person can be able to monitor the progress of the business at any place in the continent. The aspect will ensure the continuity of the company since the absence of the owner does not limit the development of the business as people can continue buying and selling of the products using the internet services.
Web-based Applications are Extremely Scalable 
It is not a must to install web-based application in a desktop. The concept helps to increase the number of users who can be able to access the service at the same time. By offering multiple usages of people, it helps to improve business services, which since many people can make their request simultaneously. For instance, in the banking industry, many people can make a withdrawal request at the same time and be able to be served at the same time. As a result, the banking industry has increased its services since it has been ready to help people more efficiently and therefore being able to increase the number of customers.
Web-based Apps are Great at Storing Business Data 
Previously, Business data was being stored in desktops, which means that the chances of the data being stored in multiple databases were extremely high. Even though at first the aspect was not seen as a huge problem, it would take a lot of time while trying to access the data because of making more than one request from one source at runtime. Moreover, when the data was being accessed from multiple sources, the variance in their operating system may lead to error, which may end up corrupting data. For example, many business organizations are involved in monitoring its financial processes, and if such data is damaged, the business may end up going at a considerable loss.
In order to eliminate such problem, web-based applications store all the data in an organization in the cloud which is an influential server which can help to manage all the information and be able to distribute to user's software when requested.
Web-based Apps are Secure 
Web-based tenders usually run on a steadfast server with many professional moderators who are dedicated to monitoring its activities. This means that in case of possible errors or rather an intrusion, it is usually noticed earlier and addressed appropriately. Data which are stored in Web-based app include data for payrolls which can be manipulated and it is important if such data are kept secure to ensure all employees are paid in time and are paid what they are supposed to be paid (Devarajan & Apte,2015).
Web-based Applications are Easy to Update and Maintain 
In case there is an update, it does not prompt the user to install any software in the machines of the client since they can still access the new update since they can still access the server. Even if there was a complete replacement of the application, it does not require changes in the user's software since they can still be in a position to access it in a server. In case the business person has dynamic businesses, the concept can help to save a lot of money since it can incur a lot of costs installing the applications for all users.

Web-bases Applications Allows the Firm to Invest Money in Software Development 
The app can be run on any platform, and therefore, business management does not have to pay software developers to generate numerous versions programs such as android and Mac OS. Just a single web-based application can help to serve all the users who are using mobile apps or desktop operating system.
All the benefits which have been discussed above allow the continuity of E-commerce with the help of web-based applications. Web-based applications have gained a lot of acceptance both in multinational corporations, which uses an online platform to conduct its business. Also, the web-based application saves a lot of money for corporate organizations while making it services to be more efficient. Moreover, web-based applications give unique solutions and help to provide the organization with a variety of online tools which allows to optimize many processes and hence be able to solve multiple problems.
Role of Web-based Applications in E-commerce Application
Publicity and Branding 
In today's word, it is challenging for businesses to be able to see a growth in the market share without having to install the proper web application. Significant company in many cases are in a position to hire a team which can help them to have an appropriate web application being installed. On the other hand, small business has to go an extra mile and be able to outsource the work to web development companies in order to enjoy the same benefits at a reduced cost. As a result, the business is able to make its product and services to be accessible to its clients. 
[bookmark: _GoBack]The web application has a crucial impact on the branding process, which make it possible for the organization to be able to maintain a proper communication channel between the customers and the business organization. Through this process, the organization can increase its sales through E-commerce services. Moreover, the rise in aspect the popularities of the business organization and with assistance of electronic commerce developers, the business can get a new market where it can be able to make more sales mostly by using androids’ applications.
Customer Support 
The web application also provides a platform which improves customer's support. In business, this application is seen as being the first contact between potential customers. One of the advantages of this application is that it can be accessed at any time by the customer and be able to get the service they require regardless of the physical barrier. Also, with the help of this application, location is no longer a restraint. The app also helps the in maintain the customers in an E-commerce since they can get the necessary support, they need in a simpler way without location limitation.
Competitive Edge 
In an e-commerce transaction, competitive has become so competitive, and therefore, development of the web-based application has helped to place the business in a competitive edge compared to other business. Some of the request, such as Android development is accessible to many people with ease, and many people have to use the platform for advertising their and market their goods, which is a concept of E-commerce.


E-commerce Advantages 
E-commerce offers comfort since all the products which are required by the customers can be accessed easily at the comfort of the room and just clicking a finger on the internet. Moreover, it is time-saving since customers do not have to waste their time going to order a commodity, and they can be able to order it by just using an online platform. Also, it is easy to compare the product with other commercial that offers the same product. The aspect makes the consumer choose the company which is offering the best option. In addition to that, other online stores have special offers and discounts, which makes the customers want their offers. 
E-commerce disadvantages.
Privacy and Security is one of the significant challenges of e-commerce. When clients are making their order, it is good to be certain that the website they are using is authorized one and have the certificate since unauthorized access can lead to a huge problem. Another disadvantage is quality, which is one of the problems which is encountered when buying products from an online platform. In some time, they are always a hidden cost which has been inscribed in a product which is not mentioned in the price. Another problem is credit card issuer where some company ended up taking the information in the credit card, which may end up being hacked, and therefore, the client can lose critical data. Unlike traditional means where there would be a creation of a social relationship, it does not apply in e-commerce since there is no face to face interaction. Consumer dishonesty is another disadvantage of e-commerce since a situation which arose when a consumer takes an order from an online platform and later refuse to accept it after delivery. As a result, the business involved in such practices ends up making a loss.

Challenges of e-commerce 
There are different challenges which are faced by buyer and seller as they carry out business through a web-based application. Some of this challenge include private and public organization working separately and failing to corporate with one another. The research has found that if the two jointly operates together, they can be in a position to develop and flourish e-commerce business in the future. In many instances, the website from e-commerce lacks cybersecurity, which makes the system not to be reliable and secure. In case the site is hacked, they can lose valuable information, and the business may end up losing a lot of money (Sandholm, & Penkler,2014).In many states, customers have been used to the aspect of bargaining the price of the commodities which is not the case when it comes to e-commerce since the client orders the products without the facilities of the buyer. In some cases, which has been experienced in making a low price of the internet, which is used to facilitate the maintenance of the web-based applications. Lack of a competent trainer with enough knowledge and experience to teach about e-commerce is another challenge. Kaur, also maintained that there is need to maintain that legality can be achieved if there is an introduction of new methods of the transaction instead of having the former practice of banking system in e-commerce which comprises of electronic signature.
Results and Findings 
The study found that many countries have not ventured in the field of e-commerce, and very few have recognized the role of e-commerce to enhance better services in the e-commerce platform. The research also found that there is a deficient number of people who have engaged as an internet user, which shows that many people have not ventured in e-commerce. In order to have more people participating in e-commerce, the research recommends the use of the advertisement, which can help to create awareness. People with experience and skill can also be incorporated in order to teach people how to use the web-based application to make good use of e-commerce opportunity. The reason as to why many people were not participating in e-commerce was lack of education and information about the information technology. Cultural tradition also hindered the people from seeking knowledge of e-commerce since they viewed the internet as an evil platform.
Conclusion
Shortly, e-commerce will be the leading platform where many businesses will be conducted. From the discussion, it is clear that the web-based application has played a significant role in making this business platform to be performed more efficiently. The paper has addressed some of the features of web-based applications which have enhanced the part of e-commerce. Some o these features which have been discussed include web-based application being instrumental in storing business data. Also, web-based applications are usually secure, the concept which helps to protect business information. Web-based Applications have been seen as being are cross-platform and universally accessible. Also, the role of web-based applications in e-commerce has been discussed, and some of the characters which have been cited are that they help to offer publicity and branding. The types of e-commerce have been discussed, and their role has been in enhancing e-commerce has been analyzed.
Moreover, the web-based tender helps to offer a competitive edge. Furthermore, they help to provide customer support. Advantages and disadvantages of e-commerce have also been discussed together with the challenges that are faced by business that are involved in e-commerce.
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